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Key facts:Key facts:

•• Publish general and Client specific commissioned reportsPublish general and Client specific commissioned reports

Methodology:Methodology:

•• TopTop--Down and BottomDown and Bottom--Up InterviewsUp Interviews

•• SARS Import StatsSARS Import Stats

•• Consult with Industry ExpertsConsult with Industry Experts

•• Consults other BMI ReportsConsults other BMI Reports

•• Historic Reports CompletedHistoric Reports Completed

•• Reports Completed Throughout YearReports Completed Throughout Year

•• Continuous Information Services (Food and Beverage ReportsContinuous Information Services (Food and Beverage Reports

–– 2 000 Interviews)2 000 Interviews)

•• CommissionedCommissioned

•• General Industry ReportsGeneral Industry Reports
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Packaging Market 
Trends

The primary The primary influences on the packaging industry: influences on the packaging industry: 

� Economic Economic SlowdownSlowdown
South Africa still feeling the affects of the 2009/2010 economic slowdownSouth Africa still feeling the affects of the 2009/2010 economic slowdown

•• UnemploymentUnemployment
•• Conservative Consumer spending Conservative Consumer spending –– concentrating on concentrating on staple staple productsproducts

and and being being more selective in more selective in higher higher value purchasesvalue purchases.  .  

•• Raw Raw material Price Increasesmaterial Price Increases
Packaging Packaging raw material prices raw material prices saw saw some declines, some declines, particularly in metal andparticularly in metal and
soda ashsoda ash
Increases Increases in the other sectors were in the other sectors were modest (below 10%)modest (below 10%)

� Inflation RiskInflation Risk
Inflation relief in 2010 but pressure looms:Inflation relief in 2010 but pressure looms:

•• Crude Oil Increases Crude Oil Increases –– fuel prices up by R0.40/litre in March 2011fuel prices up by R0.40/litre in March 2011
•• Electricity price increasesElectricity price increases
•• Toll RoadsToll Roads



Packaging Market 
Sector Trends

Sector Trends

•• GrowthGrowth inin 20102010 afterafter 20092009 declinedecline::

•• CorrugatedCorrugated recoveryrecovery –– agricultureagriculture exports,exports, beveragebeverage recoveryrecovery

•• LiquidLiquid cartoncarton recoveryrecovery –– fruitfruit juicejuice andand whitewhite milkmilk

•• PaperPaper bagbag benefitbenefit fromfrom plasticplastic bagbag substitutionsubstitution inin fastfast foodfood sectorsector

Paper and Paper and 

BoardBoard

•• PaperPaper bagbag benefitbenefit fromfrom plasticplastic bagbag substitutionsubstitution inin fastfast foodfood sectorsector

andand knockingknocking onon retailretail bagbag doordoor

•• WrappingWrapping continuescontinues toto benefitbenefit fromfrom innovationinnovation

•• SelectedSelected sectorssectors remainremain underunder pressurepressure::

•• CoresCores continuedcontinued declinedecline –– textiletextile andand plasticplastic sectorsector decline,decline,

reusereuse..

•• FoldingFolding cartoncarton inconsistentinconsistent –– economiceconomic pressurepressure hurthurt valuevalue

addedadded offeringsofferings butbut benefitbenefit fromfrom detergentdetergent substitutionsubstitution

•• SacksSacks varyingvarying -- pressurepressure asas packagedpackaged cementcement salessales declinedecline
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Sector Trends…

Sector Trends

•• RigidRigid plasticsplastics continuescontinues toto growgrow drivendriven byby substitutionsubstitution andand organicorganic

growthgrowth

•• BeveragesBeverages –– DairyDairy andand NonNon--alcoholicalcoholic sectorsector

•• DrumsDrums –– LargeLarge metalmetal drumsdrums substitutedsubstituted withwith plasticplastic drumsdrums
PlasticPlastic

•• DrumsDrums –– LargeLarge metalmetal drumsdrums substitutedsubstituted withwith plasticplastic drumsdrums

•• PailsPails –– PaintPaint sectorsector

•• FlexibleFlexible plasticplastic inconsistentinconsistent

•• AidedAided byby movemove fromfrom cartoncarton toto plasticplastic inin thethe detergentdetergent sectorsector

•• SubstitutionSubstitution withwith paperpaper bagsbags inin fastfast foodfood sectorsector

MetalMetal

•• TheThe metalmetal marketmarket demanddemand remainsremains underunder pressurepressure influencedinfluenced byby::

•• SubstitutionSubstitution

•• FinishedFinished ProductProduct ImportsImports

•• RawRaw MaterialMaterial priceprice increasesincreases



Packaging Market 
Sector Trends..

Sector Trends

GlassGlass

•• MarketMarket declineddeclined inin 20092009 inin aftermathaftermath ofof SAB’sSAB’s CalabashCalabash projectproject

•• GlassGlass marketmarket willwill growgrow overover longerlonger termterm

•• LocalLocal productionproduction expectedexpected toto meetmeet locallocal demanddemand (decreased(decreased
GlassGlass

imports)imports)

•• BrandhouseBrandhouse locallocal productionproduction

•• ContinuedContinued substitutionsubstitution withwith otherother packpack alternativesalternatives

OtherOther

•• TheThe otherother packagingpackaging materialsmaterials categorycategory showedshowed limitedlimited growthgrowth

•• DemandDemand forfor thisthis categorycategory remainsremains consistent,consistent, assistedassisted byby thethe pricingpricing

advantagesadvantages overover otherother packagingpackaging typestypes



Recycling Trends

On the horizon…On the horizon…

• Government’s implementation of EPRGovernment’s implementation of EPR

•• Policy tool promoting a closed loop systemPolicy tool promoting a closed loop system

•• ImplicationsImplications
•• Costs Costs –– Absorbed or passed onAbsorbed or passed on

•• Successful industry initiatives:Successful industry initiatives:
•• PetcoPetco
•• CollectCollect--aa--CanCan
•• Glass Recycling CompanyGlass Recycling Company

•• Costs Costs –– Absorbed or passed onAbsorbed or passed on
•• FacilitiesFacilities
•• ResourcesResources
•• Improved waste collectionImproved waste collection
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